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Polysemiotic communication vs. multimodality: in street art metaphors and street art 
narratives 
Georgios Stampoulidis  
Lund University, Sweden 
 
Cognitive linguistic and social semiotic theories have often discussed the complex phenomena of 
metaphor and narrative in various ways. Some research that is relevant for this topic is carried 
�}�µ�š�� �µ�v�����Œ���š�Z���� �����v�v���Œ���}�(�� �^�u�µ�o�š�]�u�}�����o�]�š�Ç�X�_���D�µ�o�š�]�u�}�����o�]�š�Ç���]�•�� �]�v������d a polysemous word, which is 
tightly related to the notions of modality, and (semiotic) mode and is used in conceptually 
different ways across different disciplines (Adami, 2016; Green, 2014). As cognitive semiotics 
(Zlatev et al., 2016) aims to integrate concepts and methods from semiotics, cognitive science 
and cognitive linguistics, we endeavor to offer a coherent terminology, which distinguishes the 
notions of sensory modalities (vision, hearing, smell, touch and taste) and semiotic systems 
(language, depiction and gesture). Our work focuses on Greek street art, denoting an intentional, 
highly creative and typically polysemiotic medium of protest and resistance. In this way, we refer 
instead to semiotic systems in which metaphors (and other rhetorical figures) and narratives can 
be expressed avoiding terminological ambiguity and conceptual polysemy. Therefore, in our 
approach, we propose to restrict the term multimodality to the synergy of two or more distinct 
but interacting sensory modalities in the act of perception, and disentangle it from polysemiotic 
communication in the sense of the synergy of two or more semiotic systems (Stampoulidis et al., 
in press; Zlatev, 2019). In our study on Greek street art, marking this �t terminological and 
conceptual �t polysemiotic/multimodal distinction would help us towards realizing a synthetic 
analysis of the interaction between language and depiction, and between language, depiction, 
vision, and (potentially) smelling, touching or even hearing, into a whole communicative 
situation. In our presentation, we will illustrate the significance of this distinction by reviewing (a) 
an empirical study of unisemiotic and polysemiotic street art metaphors (Stampoulidis and 
Bolognesi, under review) and (b) one case study of polysemiotic street art narratives 
(Stampoulidis and Ranta, under review). 
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critical referent of the yellow vests as it was in the case of the Greek indignant mobilization (in 
the name either of Germany or Brussels) but they share the same distrust against representative 
democracy and its institutions. The important semantics of the French "movement" of dissent to 
be studied are: a) the yellow vests themselves as an overwhelming sign of political identification 
that eliminates any other partial orientation, b) the brutality that the demonstrations took, 
making violence a necessary signifier of their message and c) the use of polls as an important tool 
of producing an imaginary massiveness which rarely appeared in the French streets. In the french 
case, yellow vests and polls consists signs of a modern "technology" of radicalization while the 
routine of violence gives to this politicization an archaic character. Both the French and the 
Greek cases are ideal to understand the new forms of political signs and terms which are not 
political by definition but the threatened (upper or lower) middle classes have used in order to 
express their fear and instability. From the motorbikes parading vigorously in Syntagma Square 
to the yellow vests demonstrating violently in the streets of Paris there is an ambiguous 
politicization of "neutral" symbols of the past to be examined and understood. An unexpected 
and radical politicization of social norms which is not always connoting a democratic perspective.   
 
The Right Colour: Branding the New European Right 
Gregory Paschalidis 
Aristotle University of Thessaloniki, Greece 
 
In the past decade the New European Right, with its distinctively populist, anti-liberal, nativist 
and eurosceptic agenda, has moved from the fringes into the mainstream, resulting into a 
sweeping change in the european political landscape. As a rule, the continent-wide rise in the 
electoral appeal of the NER has been accompanied by the adoption of a new political rhetoric 
and new political symbols (colours, logos). Utilizing a transcontinental sample of over twenty NER 
parties, this study focuses on the new visual identities involved in their branding (or rebranding) 
as mainstream political actors and examines the semiotic strategies employed in the cultural and 
medial construction of their distinctive political identity. Some of the main issues raised in this 
line of investigation are: Is the ideological affinity and the transnational collaboration of the NER 
parties expressed in a common visual vocabulary? Do the NER visual strategies conform to the 
historically established grammar of European political colour coding or do they effectively modify 
it, creating new political spaces and subjectivities?  
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function concerns the inter-state negotiation itself. It allows diverse interpretations, 
camouflaging disagreements, of which everyone involved is conscious but no one articulates 
publicly. In this paper, two examples will be presented under this lens, both of which taken from 
the texts supporting the meetings of the EU Working Group on Higher Education (agendas, 
reports, presentations etc.) for the years 2016-18. The first example regards a group of terms 
(such as quality, innovation, autonomy) that belong to and recall an Enlightened, and even 
socially progressive, discourse; yet they are also given a neoliberal interpretation, often almost 
opposite to their initial one. The second example regards a group of terms that are supposed to 
refer euphemistically to fascism (such as extremism and populism), which actually function as a 
re-distribution of political categories and an obfuscation of the real threat. These strategies hide 
the political under the administrative, or rather hide their very intimate articulation. While 
contributing to the self-preservation and reproduction of the EU administration, they constitute 
a threat for the European project as such. 
 
Envisioning and visualizing nanotechnology in the European Union 
Konstantinos Michos 
Aristotle University of Thessaloniki, Greece 
 
The European Union has a strong history of funding scientific research under coordinated 
projects titled "Framework Programmes for Research and Technological Development". Spanning 
over three decades, the Framework Programmes (FP) aim to support research and growth in all 
scientific areas and provide the European Union with a competitive edge in globalised markets. 
Moreover, they act as a means of unification, bringing scientists together and bridging gaps 
across various fields, in line with the core values of the European Union. Actions of such scale 
and ambition rely heavily on extensive and effective communication in order to accomplish the 
objectives set. The visual logotype accompanying each Programme is no exception; it needs to be 
easily identified, inspire excellence and encompass the values endorsed by the initiative. Logos of 
commercial products need to fulfill similar roles. But unlike those, FP logos are not a call to 
consume but rather an offer to fund. The scope of this study is to analyse the characteristics of 
Framework Programme logos from the late 90s until today and discuss if they reflect the goals of 
each Programme as well as the values of the European Union. Any notable changes in the 
visualization style of the logos are of particular interest, as they could indicate adaptation efforts 
to various sociopolitical shifts in recent years, including, but not limited to, the financial crisis. 
 
European universities go global: A comparative analysis of multisemiotic persuasive discourse 
in French and Greek university websites 
Parthena Charalampidou 
Aristotle University of Thessaloniki, Greece 
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